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REFERENCE FOR READING THE CSR REPORT Each Forward-looking vision and targets section includes a commitment scoreboard composed of:
The Report contains 8 chapters, 6 of which are dedicated to the 6 CSR macro risk (pillars), each one = Vision/ambition = Commitment
with an associated color m Strategic KPIs m 2021,2022 and 2023 results
m Chapter 1 is the Integrated Report dedicated to Stellantis CSR business overview Dty =t vuic €0, amnsons |
m Chapters 2 through 7 present the 22 Stellantis CSR issues (challenges) according to the following R e e e e
sections: FTRAT G Wy DA TRANT HUHATE
Thurd b, (O laaloan b THS Loy e (32050] o] b T
1. Context and Stellantis position 5. Policies to execute the strategy byt | Winaisranfsy SOy spin o s | B0 v . R ] - R
2. Forward-looking vision and targets 6. Organization and resources 2 S -:-'E:I;Iif;ff:a ﬁfﬁ:-ﬁﬁ s i Gl
3. Identification and management of risks 7. Main initiatives, achievements and results R e P NS PR, SURC LU mrr M g,
and Oppol"tunities 8. Detailed key performance indicators :-.":.::tr:': 7 Wi, AL o Wi PR S Y | . PO LD v L W PR LET 0 LY Il I RAERT) TLI LW
4. Governance and decision bodies to lead
actions

Throughout the Report there are boxes that indicate focus areas:

Chapter 2 is the Climate Report and presents common sections 1. to 4. for its three CSR issues.
Sections 5. to 8. are presented for each CSR issue.

Chapter 6 presents common sections 4. to 6. for industrial waste (6.4), pollution (6.5), water (6.6) STELLANTIS PROJECT
and biodiversity (6.7). The remaining sections are presented for each CSR issue.

Chapter 7 presents common sections for Responsible Purchasing (71) and Human Rights (7.2) COMPANY TRANSEORMATION

including the global approach (with sections 3. to 5.), a focus on Human Rights in the supply chain
(with related sections 1. to 7.), and a link to Human Rights in own workforce. L liC Al RIS I e S U S

Chapter 8 covers the methodology and auditor’s report.
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OVERVIEW OF THE CHAPTERS CONTENT

Chapter 1 Business model and governance: creating
shared and lasting value is the Integrated Report of the
Company, which presents business model, CSR policy,
materiality matrix, how the Company shares value
created with its stakeholders

Chapter 4 Meeting changing customer expectations
on mobility (macro risk Ill) describes customers

expectation in terms of customers experience, safety and

new mobility solutions

ﬂ Development of new mobility solutions (including
autonomous vehicles)

ﬂ Vehicle and service quality - customer satisfaction

m Vehicle safety

Chapter 2 Bringing a tangible impact on climate
change (macro risk I) is the Climate Report that includes
all targets and initiatives to ensure carbon net zero
2038 target

0 Vehicle CO, emissions
° Industrial and sites carbon footprint

e Carbon footprint of the supply chain: purchasing and
logistics

Chapter 7 Ensuring protection of human rights and
supporting a balanced economic development

of territories (macro risk VI) explains how how the
Company manages its supply chain and how it brings
attention to local communities

& Responsible purchasing practices to support the
Company’s development in host territories

&P Human rights in the supply chain
&Y Actions to support communities

Chapter 5 Preventing ethics violations by promoting
our ethical culture (macro risk IV) details integrity and
ethic in Stellantis’ business practices

A Ethics in governance and business practices
A Responsible management of personal information

A Responsible information to customers

Chapter
(macro
risk I1) is the description of HR policies and activities

Management of Company transformation and social
dialogue

Attracting and developing all talent
Diversity and equal opportunity
Wellbeing, health and safety in the workplace

Chapter 8 Appendix consists of a technical appendix
including the scope of reporting, sustainability
references and the auditor’s report

Chapter 6 Promoting protection and implementing
responsible use of natural resources (macro risk V)
outlines how the Company is managing responsibly
materials and production of mobility devices

Wise use of materials in the vehicle life cycle
(including product recycling)

@ Vehicle impact on air quality

@ Optimization of material cycles in manufacturing
processes (including waste)

Q Control of industrial discharge and nuisances
@ Sustainable water management in manufacturing
@ Protection of biodiversity
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MESSAGE FROM THE CHAIRMAN & THE CEO

MESSAGE FROM THE CHAIRMAN

2023 has been a year marked by new projects and significant achievements for Stellantis. Our mission
to provide clean, safe, and affordable freedom of mobility to all has never been more important, and the
resilience of our colleagues, under the leadership of Carlos Tavares, has made the difference.

The story of Stellantis is one of boldness and progress, of always moving forward. We set the course,
allocated resources, and strengthened our capabilities in the communities where we are present.
This has allowed our 14 American, British, French, German, and Italian iconic brands to continue creating
products that customers love and enjoy, while leading the industry in terms of margins and staying on
our path toward achieving carbon neutrality by 2038.

I would like to share the momentum across the entire organization in reaching our carbon neutrality
ambition. This year, many teams worked internally and with external partners to develop the most
efficient and effective solutions to deliver on our commitments. We will continue to execute our
decarbonization strategy to protect our Company, our employees, and generations to come.

As part of wider society, Stellantis Foundation, through its philanthropic activities, partnered with
CERN to inaugurate the Science Gateway in Geneva, a new emblematic center for science education
and outreach. This initiative will allow students and families from around the world to understand the
importance of scientific research and its applications, joining education programs that spark innovation
and excellence.

Simultaneously, we continued to champion access and opportunity by supporting talent wherever it
resides. In 2023, the Stellantis Student Awards concluded its second global program, celebrating more
than 600 family members of Stellantis employees for their dedication to learning.

Embracing the diversity of backgrounds and perspectives we will continue to improve Stellantis, as we
believe in the value of the dynamic engagement that happens when different ideas collide. The future
is full of possibilities, and we are committed to offer the best mobility solutions within the industry.
I'm sure that, thanks to the leadership team and to the support of our stakeholders, Stellantis is aiming
for a sustainable tomorrow as a great company to work for.

February 22,2024
/sl
John Elkann

Chairman
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MESSAGE FROM THE CEO

| often use the phrase “actions speak louder than words” and in 2023 we doubled down on this mantra.
We again demonstrated our ability to execute, to innovate and to transform into a sustainable mobility
tech company ready to beat the odds and live its purpose: “Powered by our diversity, we lead the way
the world moves.”

Make no doubt, the enormous transformation happening now in our industry is our opportunity - not
a threat - to shake up the status quo, redefine our destiny, and demonstrate we have the best teams
to face fierce competition. We have the people and the mindset, even if we are not always perfect.
Dare Forward 2030 is our bold executional roadmap, and on that track, despite the headwinds of all
different kinds, we already have some incredible wins under our belt, creating value for our stakeholders.

At the end of 2023, nearly one-third of our product portfolio was battery electric, and in 2024 we intend
to have an additional 18 BEVs launched, bringing us to 48 electric models total. This product offensive
will support the big electrification push in North America and strengthen our European position.
Notably, we launched great models like the Citroén é-C3, the most competitively priced B-segment EV
produced in Europe, and the Jeep Avenger, which was awarded European Car of the Year 2023, among
many other top honors. Plus, we remain neck-and-neck with the current leaders in electric vehicles in
our Enlarged Europe region.

This year also saw the launch of the first of four all-new, BEV-centric platforms. In July, we presented
the STLA Medium benchmark platform debuting it on the Peugeot E-3008, with best-in-class range of
up to 700 kilometers (435 miles).

The second platform, STLA Large, will be launched this year with 800 kilometers (500 miles) and fitted
to exceed customer expectations. STLA Large is a highly flexible, BEV-native platform that will serve
as the foundation for upcoming global vehicles in the D and E segments, and able to take multiple
propulsion systems, including hybrid and internal combustion.

To support our bold electrification ambition, we secured our raw materials needs through 2027 and
are on the right pace in battery production. In December 2023, ACC started preliminary production
for Stellantis at its Billy-Berclau Douvrin Gigafactory (France) on schedule, paving the way for further
industrial developments to meet demand, marked by the start of construction of the second block on
the French site, before launching the construction of the first block in Germany and the double block
in Italy. The joint venture gigafactories in N.A. are also progressing well with our partners Samsung
SDI and LG Energy Solution. We also signed a deal with CATL for the supply of lithium iron phosphate
battery cells and modules, further expanding our diverse battery chemistry portfolio.

Flexibility, execution, resilience and agility remain core tenants of the Stellantis mentality and with our
several tech and new model announcements the Company is poised to profitably navigate customer
demand, market fluctuations and political shifts. In fact, we delivered continued growth outside Enlarged
Europe and North America with our “third engine” delivering a 13 percent increase in Net revenues.

This year, we also invested €14 billion in Zhejiang Leapmotor Technology Co. Ltd (“Leapmotor”), a
pure play new energy vehicle original equipment manufacturer (“NEV OEM"), and we now hold
approximately 21 percent equity, giving us a leading role in supporting their promising growth in China
as well as global expansion opportunities through the new Leapmotor International joint venture for
which we will manage. We are actively addressing a white space in our business model and can now
benefit from Leapmotor’s competitiveness both in China and abroad.

Building on our growth story, the Stellantis Pro One commercial vehicles team achieved market
share leadership in EU30 and South America and is the undisputed leader in EU30 BEV sales with
38.8 percent BEV market share. The business is on track to achieve its objectives with a completely
updated and expanded line-up including internal combustion, battery electric, fuel cell hydrogen and
range extended variants.

Critical to our long-term sustainability, we opened our first Circular Economy Hub in Italy to bring
together a powerhouse of skills and activities aimed at creating a high-performing center of excellence.
Our goal is to industrialize the recovery and sustainable reuse of materials, while building innovative
technologies and advanced capabilities, to safeguard our shared future.

And just before the year concluded, we successfully launched our employee share purchase plan —Shares
to Win - in Italy and France and look forward to it being extended to several other countries in 2024.

Importantly, our record full year 2023 financial results are leading the pack. Net revenues grew 6
percent y-o-y to €189.5 billion, Net profit rose 11 percent to €18.6 billion, and industrial free cash flows
increased 19 percent y-o-y to €12.9 billion.

In the effort to support a permanent dialogue with external stakeholders, we hosted our first Freedom
of Mobility Forum in 2023 on the topic: “In a decarbonized world, will freedom of mobility be affordable
to a happy few only?”. The lively debate reflected the rich diversity in opinions from our esteemed
panelists. We are now gearing up for the second annual debate coming on April 3, 2024.

Last, but certainly not least, | warmly thank all Stellantis employees, our shareholders and the many
stakeholders who are supporting our continued success. Of course, there will be little chance to relax
in 2024 with challenges coming quick and fast but we remain committed to preserving freedom of
mobility. Because this is what Stellantis was made to do.

Thank you.
February 22,2024
/sl

Carlos Tavares

Chief Executive Officer
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CONTRIBUTIONS TO SDGS TABLE

6 CSR MACRO-RISKS / 22 CSR ISSUES / il LRl —
PILLARS CHALLENGES it e v~ M & W
0 Vehicle CO, emissions 4 v v v
. #EEL;EI[E?R?PACT ON o Industrial and sites carbon footprint v v
CLIMATE CHANGE Carbon footprint of the supply chain:
o purchasing and logistics v v v
Management of company transformation v v v
Il. DRIVING COMPANY and social dialogue
IﬁARngFGC')_'R_II\_/IF,;-\gION Attracting and developing all talent v v v v v v
DEVELOPMENT OF Diversity and equal opportunity v v v
HUMAN CAPITAL
Health, safety and well-being in the workplace v
Development of new mobility solutions
IIl. MEETING n (including autonomous vehicles) v v v v v
CHANGING CUSTOMER . . .
Vehicl d lity -
. EXPECTATIONS ON H saeti;;aec:ir;n service quality - customer v
MOBILITY
m Vehicle safety v v v
A Ethics in governance and business practices v v
A IV. PREVENTING Responsible management of personal
ETHICS VIOLATION A information v v v
A Responsible information to customers v
Wise use of materials in the vehicle life cycle
(including product recycling) v v v v v v v
V. PROMOTING @ Vehicle impact on air quality v
PROTECTION AND @ Optimization of material cycles in v
‘ IMPLEMENTING manufacturing processes (including waste)
RESPONSIBLE : o :
USE OF NATURAL Q Control of industrial discharge and nuisances v
RESOURCES @ Sustainable water management in v v
manufacturing
@ Protection of biodiversity v v
VI. ENSURING w Responsible purchasing practices to support v v v
PROTECTION OF HUMAN the company’s development in host territories
W RIGHTS AND SUPPORTING - - .
ABALANCED Economic | @ Human rights in the supply chain v v v v v v v
DEVELOPMENT OF Actions to support communities
TERRITORIES 9 PP v v v )
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11 VALUE CREATION MODEL
111 BUSINESS MODEL

BHEEEI

[ GRI2-1][ GRI 2+6 || GRI 203-2]

A Mobility Tech Company

Born from the bold and visionary spirit of its founding companies, Fiat Chrysler Automobiles and
Groupe PSA, Stellantis N.V. was created to shape the future of mobility with innovative and sustainable
solutions.Stellantis is guided by a clear mission: to provide freedom of movement for all through
distinctive, appealing, affordable and sustainable mobility solutions.

In March 2022, Stellantis presented its plan Dare Forward 2030. As declared by Stellantis CEO
“This plan focuses on how Stellantis will thrive through the decade (...) and paves the way for our
ambition to be second to none in value creation for ALL stakeholders” N". Dare Forward 2030 is built
upon three fundamental pillars that will lead the Company to achieve its financial ambition of doubling
Net Revenues to €300 billion by 2030 (as compared to 2021), while sustaining double-digit AOl margins
throughout the decade.

m CARE: Stellantis has the ambition to achieve carbon net zero by 20382 with an intermediate target
of cutting carbon emissions in half by 20303 compared to 2021 levels.

TECH: Stellantis’ electrification push accelerated with a 21% year-on-year increase in global battery
electric vehicle (BEV) sales, to more than 349,000 vehicles in 2023. With 30 BEVs now in market
(including mobility devices), the BEV portfolio is to reach 48 by the end of 2024, supporting the
target to have more than 75 BEVs globally and global BEV sales of 5 million by 2030.

VALUE: Stellantis prioritized its seven accretive businesses to complement its core business an
achieved year-over-year* growth: circular economy, data business, mobility, financial services, pres-
owned cars, aftermarket, commercial vehicles.

"N https://www.stellantis.com/en/company/dare-forward-2030/value

2 With single digit percentage compensation of remaining emissions vs 2021 levels

?Including Scopes 1and 2 (-75% in absolute emissions tCO,eq) and Scope 3 (-50% in intensity emissions tCO,eq/vh)
“Completed merger of Peugeot S.A. (“PSA”) with and into Fiat Chrysler Automobiles N.V. (“FCA") on January 16, 2021
(“Merger”). On January 17, 2021, combined company was renamed Stellantis N.V. (“Stellantis” or “Company”). PSA

was determined to be the acquirer for accounting purposes, therefore, the historical financial statements of Stellantis
represent the continuing operations of PSA, which also reflect the loss of control and the classification of Faurecia S.E.
(“Faurecia”) as a discontinued operation as of January 1, 2021 with the restatement of comparative periods. Acquisition
date of business combination was January 17, 2021, therefore, results of FCA for the period January 1 - 16, 2021 are
excluded from full year 2021 results unless otherwise stated. 2021 Pro Forma results are presented as if the Merger had
occurred on January 1, 2020 and include results of FCA for the period January 1-16, 2021

GOVERNANCE: CREATING SHARED AND LASTING VALUE

The Stellantis CSR strategy is fully integrated in the Dare Forward 2030 strategic plan and contributes
to the achievements of its objectives.

Stellantis is listed on Milan's Borsa Italiana, on Euronext Paris and on the New York Stock Exchange.
Our principal activity is the design, development, manufacture and sale of automobiles bearing the
Abarth, Alfa Romeo, Chrysler, Citroén, Dodge, DS Automobiles, Fiat, Jeep, Lancia, Maserati, Opel,
Peugeot, Ram and Vauxhall brands. Stellantis also develops and offers customers new mobility services
with Free2move and Leasys.

We offer vehicle choices from luxury, premium and mainstream passenger vehicles to pickup trucks,
SUVs and light commercial vehicles, parts, as well as dedicated mobility, services and financial, services
brands.

In this new era of mobility, our portfolio of brands is uniquely positioned to offer distinctive and
sustainable solutions to meet the evolving needs of customers, as they embrace electrification,
connectivity, autonomous driving and shared vehicle ownership.

Stellantis is comprised of

m two hundred-year-old groups, establishing a leading automotive mobility provider as a main activity
in a context of deep industrial transformation.

m the 15t European distribution group, Stellantis & You, with more than 200 retail sites, 450 stores
and 35 spare parts hubs present in 12 countries. five activities: New car sales, Pre-Owned car sales,
After-sales services, Spare-parts sales and rent

pre-owned cars ecosystem: the Spoticar label, the companies and start-up Aramis Group and Stimcar
for the car reconditioning and Autobiz for trade-in and valuation solutions.

aftermarket labels, brands and e-commerce sites including circular economy activity, dedicated to
spare parts and services are completing the scope.

3 CORPORATE SOCIAL RESPONSIBILITY REPORT
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A strong and diverse portfolio of iconic brands

Well-established automotive, mobility and parts and services brands with strong roots

%iﬂ.
| A
.@- FIHT @ 'm: * gy s sl —a— 9 M >§
oFEL PROFESSIONAL DS AUTOMOBILES
@ @ @ Jeep LEASYS Pram @
AALIKHALL crTROEN Freedmiove
P # =
“ds” — —
[ ([ ] [ [ ] [ [ ([ ] [ ] [ [ ([ ] [ ] [ [ ([ ]
1896 1899 1903 1906 1910 1914 1919 1925 1941 1949 2001 2007 2009 2014 2016
Pre-owned vehicles system Spare parts
e N e N
E-COMMERCE TEACHERS AND
M ARAMISGROUP SPCTICAR m E-COMMERCE SITES
Aramis Group: Since 2016, Aramis Group has Spoticar: Spoticar is the used car multibrand hACIEER
created a partnership with PSA Peugeot-Citroén label of Stellantis. Both a digital platform and Mopar: the name of the ) - = BISTRIGO 3
Group (now Stellantis). A pioneer in its field, a large network of proximity outlets from the original parts of the group EURCREPAR BOLK )3% d EURCREPAR B PARTS
Aramis Group is an online multi-brand purchase Stellantis networks, Spoticar is the obvious online for all our Brands vehicles.
ar}(t:lhsilebof uszedAcars_prestentcln:x coglrjtrles EnAd Ofﬂ'TE chm;fe forfuse(:1.car buzershsﬁotlcarth Mopar established in 1937 Eurorepar: Bolk: created Distrigo: our Eurorepar B-Parts: online
with its brands Aramisauto, Cardoen, Clicars, brings a large offer of qua ity used vehicles, wi y established in in 2016 multi-brand Car Service: used parts sales
CarSupermarket, Onlinecars and Brumbrum, innovative services. Spoticar continues to grow f L ) N ) L
N ] > . . p . . h 2002 belonging to distribution, multi-brand site, created in
respectively in France, Belgium, Spain, United and is already present in 12 countries with more s ~N Mister Auto 5 ir net K 2010 b ht
Kingdom, Austria and Italy. than 3,000 points of sales - memory sign repair Network, ought |
! : ! ’ created in established in by the group in
2016 2003 2020
ar . o 2 . CIICTAl
£ eimear | sTeLdnMTIS s autobiz SLSTAIM
: e
' bproauto NISTER auto
Stimcar: Stimcar Is an innovative specialist in Autobiz: Since 2004, Autobiz has provided SUSTAINera: Group circular Wrri-eve gert AUTO
the reconditioning of used vehicles. Stellantis trade-in and valuation solutions to all the players economy label created in
invested in Stimcar to support its development, in the European automotive industry. With over 2022 SUSTAINera parts and bproauto: created in 2017 Mister Auto: online Autobutler: online
strengthening circular economy initiatives. 15 billion data points collected and over 50 million accessories cover the range (B.pro) and modified in 2020 by retail site for multi-brand automotive repair quote
Present in several cities in France, Stimcar trade-in files in more than 35 countries, Autobiz of parts from the circular Mister Auto and bought by the automotive replacement comparator, created
provides for the development of several is a benchmark in vehicle valuation, consulting economy, (the 4R: REMAN, group (PSA automobiles SA) parts creation date 2008, in 2010, bought by the
reconditioning centers in France and Europe. and purchasing process digitization. REPAIR, REUSE, RECYCLE) in 2022 bought by the group in 2015 | Group in 2016
N\ J \ J . J
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In 2022, Stellantis has paved its way to a more integrated approach to support its electrification
roadmap: partnerships were announced with raw material (Controlled Thermal Resources, Alliance
Nickel, Kuniko) and energy suppliers (Symbio Energy, Starplus energy, Punch Powertrain, NextStar
Energy, factorial, ACC, Emotors). EV offensive supported by five gigafactories in Europe and North
America are being developed with partners for vertical integration of key components like electric
motors and transmissions and strategic raw materials deals to guarantee our sourcing needs.

In 2023, additional partnerships were announced with raw materials suppliers (Element 25, Terrafame,
MCEwen Copper, Niron Magnetics, Argentina Lithium and energy suppliers (Lyten, Ample, CATL,
Tiamat).

Stellantis parts offering aims at covering almost all brands and models (including competitive vehicles)
and the three market segments in a best / better / good approach, whatever the vehicle age and
budget, going from:

m Best for customers looking for quality, durability and wanting to enhance their vehicle’s resale value:
Mopar genuine parts and SUSTAINera remanufactured parts for all Stellantis models

m Better for smart buyers looking for price without compromising on quality: Exclusive multi-brand
private labels with Eurorepar and bproauto, multi-brand supplier range and SUSTAINera multi-brand
repair offer for electronic parts and automatic gearboxes

m Good for best cost customers looking for a price and to extend the life of their vehicle: muti-brand
Bolk and SUSTAINera multi-brand genuine reuse parts offer.

Impact of software strategy

Our electrification and software strategies will support the shift to become a sustainable mobility tech
company (for example BMW and Waymo partnerships to improve AutoDrive functions), leveraging the
associated business growth with over-the-air features and services, and working to deliver the best
experience to our customers.

Stellantis is shifting its business model to become a mobility tech company. It aims to grow its software
and connected services business through:

m Services and Subscriptions

m Features On Demand

m Data as a Service and Fleet Services

m Conquests, Service Retention and Cross-Selling.

In addition, this software strategy is expected to support vehicle pricing and resale value.

With eight software development hubs in seven countries (Brazil, France, Germany, India, Italy,
Poland and United States) Stellantis wants to deploy next-generation tech platforms building on
existing connected vehicle capabilities to transform how customers interact with their vehicles, to
generate €20 billion in incremental annual revenues by 2030, and to have 13 million connected cars
on the road.

1 BUSINESS MODEL D GOVERNANCE: CREATING SHARED AND LASTING VALUE

8 Software hubs delivering cutting-edge mobility

‘ ' Poissy, France

& Auburn Hills, Mich,

H Indi
United States % yderabad, India

. Riisselsheim, Germany
@ Pernambuco, Brazil w Gliwice, Poland < Bengallry,India

‘ ' Turin, Italy

Through software and on-demand features, Stellantis will work to provide customers
with the ability to tailor their vehicles to individual needs and desires through over-the-
air updates, further increasing the unique qualities of the varied brands within Stellantis
and strengthening the bond between the vehicle and driver.

Software strategy is rolled out in 2021, 2022 and 2023:

« by partnering with digital and engineering services, such as Foxconn for smart
cockpit; Amazon for connected experiences, Qualcomm for digital chassis and high-
performance computing power and aiMotive for artificial intelligence and automated
driving software

- by recruiting talents to leverage technical expertise while adding software
development resources to existing Stellantis technical operations

- by developing and testing autonomous vehicles through partnerships with BMW and
Waymo.

To increase the positive impacts and reduce the negative consequences of our activities throughout the
value chain, Stellantis takes specific actions that are designed to maintain or develop the Company's
environmental, relational, financial, human, industrial and intellectual capital.

These efforts result in the value that the Company shares with its stakeholders.

As a member of the Global Compact, Stellantis supports the United Nations Sustainable Development
Goals (SDG): we responsibly contribute to the global effort to transition to a more sustainable future
< Contributions to SDGs table >.
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Moving to a sustainable mobility tech company

INPUTS
CAPITAL

> ENVIRONMENTAL

Renewable and nonrenewable
environmental processes and
resources.

>FINANCIAL

Capacity to finance the economic
development, either in-house or from
financial markets.

>HUMAN

Motivation of employees to

be innovative and adherence

to governance principles, risk
management methods and ethical
values of the Company.

>INDUSTRIAL

Manufacturing resources available
for production, research and
development, logistics.

>INTELLECTUAL

Intangible assets such as
intellectual property and
organizational capital.

> RELATIONAL

Stakeholder relations:
ability to share information;
brands and reputation.

> TECH

Innovative, clean, safe and
affordable mobility.

STLA

%ﬂ% SmartCockpit

4

STLA ||' l_|
Brain !

STLA

- AutoDrive
@
Design for circular @
economy Develop
products and
services
Buy and @ &
manufacture
Support and
enhance use
- phase
LB =
Sell, Deliver,
Materials Maintain, Update
K
~ Manage product
’L\,& end-of-life
Recycle

For more information see 6.1 and 2.5.3.2.1>
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OUTPUTS
PRODUCTS AND SERVICES

Broad portfolio of iconic and complementary automotive
brands and mobility services, to cover all key segments:
AN OFFER FOR EVERY CUSTOMER!

Global SsuUv

Jeep

OUTCOMES

VALUE CREATION
FOR STAKEHOLDERS

> INVESTORS AND
SHAREHOLDERS

American brands

e annm

> CUSTOMERS

> EMPLOYEES

Upper mainstream

=

OPREL

P %

> SUPPLIERS AND
PARTNERS

> HOST COMMUNITIES

AND CIVIL SOCIETY

> ENVIRONMENT

Core
i
d Nl @& 9
Premium
s, @
DS AUTOMOBILES
Luxury
Tanmmali
E-mobility

(C:]) LEASYS
Frivadmee

For more information see

61> For more information see 1.1.4 >
AN J
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Fast tech transformation

CHARGING INFRASTRUCTURE

ELECTRIFICATION*
& SERVICES
a2
Waymo £\ aMotive” @ TIAMAT  cATL Ample ~Lyten € QCC IONNA
EROTORS TTCwRT R

STLA AutoDrive STLA AutoDrive Advanced Al and Affordable Lithium Iron Modular Battery Lithium-Sulfur Electric Battery cells Joint venture to build a
up to Level 3 up to Level 4 AD Software STLA Sodium-lon Battery Phosphate Swapping Battery motors & modules high-powered EV charging
2023 and 4+ AutoDrive Technology 2023 Technology 2023 2022 2022 network across North America

2023 2022 2024 2023 2024

;EI == NEXTSTAR i punch N STARPLUS . O

ﬂm&!ﬁn QUG'CGM“ EE;EQE.” Fﬂﬂtﬂflﬂl ol EMERGY /- .“powertrain STEL N ENERGY Symblo . 0
Connected Snapdragon® STLA SmartCockpit Solid-state Gigafactory, Canada e-Transmissions (Punch Gigafactory, USA Zero-emission Innovative mobility service
Experiences STLA Digital Chassis™ 2021 batteries Battery cells & Powertrain + Stellantis) Battery cells & Hydrogen Mobility available in the U.S. and in
SmartCockpit & solutions 2022 modules 2022 modules Fuel cell stack Europe
cloud for STLA High-performance 2022 2022 2022 2016
Brain computing power**
2022 2022

STRATEGIC PLAN

End-of-Life Vehicle
Recycling

2023

CIRCULAR ECONOMY

*Includes hydrogen

Nickel sulphate and
cobalt sulphate

2022

Nickel and cobalt
sulphate supply

2022

Lithium supply Battery
grade lithium hydroxide

2022

RAW MATERIALS

** Snapdragon and Qualcomm branded products are products of Qualcomm Technologies, Inc. and/or its subsidiaries
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Battery grade
lithium hydroxide

2021
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Electric Retrofitting EV Battery Materials Manganese Low-Carbon Nickel Copper Supply Clean Earth ALE Leveraging tech-first, eVTOL Aircraft
2022 2023 Sulphate Supply Sulphate Supply 2023 Magnets 2023 cost-efficient EV Electric vertical
2023 2023 2023 ecosystem in China; take-off and landing
creating 51% Stellantis 5455
v owned JV for exclusive
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@ GALLOO KUNIKO @ aLLEsME #CTR \/7 ZERO CARBON LITHIUM China
2023



STELLEANTIS

<BACK MESSAGE FROM CHAIRMAN & CEO [EKeo)V/2x\A\\[@=l 2 CLIMATE CHANGE 3 HUMAN CAPITAL 4 CUSTOMERS EXPECTATIONS 5ETHICAL CULTURE 6 RESPONSIBLE USE OF RESOURCES 7 HUMAN RIGHTS 8 APPENDIX

11.2 KEY FIGURES

Stellantis has operations in 37 countries around the world which is a strong asset for understanding and anticipating the upcoming changes of customer expectations while creating value for all stakeholders.

Who we are

[GRI2-1] | GRI 2-6 | | SASB-000.B

160 & 14 iconic brands @ Industrial £ Net Revenue More than g Profit sharing

nationalities committed to ﬁ\pr?'\rca)?eot?\san €1 89.5 billion WA 130 markets = €1 .9 billion
offering to deliver vehicles redistributed to
best-in-class 37 countries and services of employees

fully electrified
solutions

unparalleled quality

A complementary presence in key regions, with 3 plillars: Europe, USA, South America

MIDDLE EAST l

& AFRICA

ENLARGED _1
EUROPE

MASERATI I OTHER A

> SALES

CHINA AND INDID
& ASIA PACIFIC

7

> SALES > SALES > SALES > SALES

SALES > SALES

1 BUSINESS MODEL

2-7 Milions of units

16.8% Market share

> WORKFORCE > WORKFORCE WORKFORCE > WORKFORCE > WORKFORCE > WORKFORCE > WORKFORCE* > WORKFORCE*
125,824 78,142 27,602 5,668 5214 1,307 7,185 250,942

50% of total 31% of total 1% of total 2% of total 2% of total 1% of total 3% of total

> REVENUES > REVENUES REVENUES > REVENUES > REVENUES > REVENUES > REVENUES > REVENUES**
€66,598..| €86,500.. €16,058..  €10,560..  €3,528.. €2,335.. €3,965.. €189,544.,,

1 .8 Milions of units

9.4% Market share

J

0-9 Milions of units

23.5% Market share

0.6 Milions of units

14.8% Market share

J

0-2 Milions of units

0.4% Market share

0-03 Milions of units

100% Market share

J

6.2 Milions of units

3

* Workforce KPIs are based on the CSR scope 2023. Legal entities joining Stellantis less than six month ago or out from the HR consolidation tool are not taken into account.
** All outside Automotive division

D GOVERNANCE: CREATING SHARED AND LASTING VALUE
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11.3 STAKEHOLDER DIALOGUE FOR A BETTER MUTUAL
UNDERSTANDING WITH SOCIETY [GRI2-12 | [ GRI 2-29 | | GRI 102-42 |
Stellantis activities have an impact on the perception and the decisions of many internal and external
stakeholders.

The Company has identified its main stakeholder categories and has engaged with them in ongoing
dialogue through dedicated channels (refer to the following table).

Through effective dialogue with its stakeholders at the local and global levels, Stellantis works to ensure that:

m there are opportunities to gain mutual understanding with the society and its constituents

m the most material environmental, social or economic risks are identified and addressed and better
prevention measures are taken

m actions are taken to reduce the negative effects of the Company’s operations and to develop
opportunities for value-creation

m the Company remains attentive to sociological and technological changes

m the Company is able to adapt its business model and propose new efficient solutions that meet
changing expectations and needs of the society.

In order to ensure that a wide variety of interests are duly represented and heard, Stellantis published in

2023 its Stakeholder Engagement Policy £15. It presents our commitment to collaboration and dialogue,

especially regarding the sustainability aspects of our strategy.

Freedom of Mobility Forum

In its second year, the Freedom of Mobility Forum (the Forum) is fueling public debate through its
platform with an open discussion on the freedom of mobility in a decarbonized world.

In 2023, the Forum held its first debate on March 29 that gathered six passionate problem-solvers to
challenge the topic of the year entitled “In a Decarbonized World, Will Freedom of Mobility Be Affordable
to a Happy Few Only?”. During the two-hour debate, they could challenge the status quo, expand
perspectives and identify how best to enable safe, affordable and sustainable freedom of mobility for a
society facing the implications of global warming. Diverse and expert contributors representing industry,
academia, government and civil society proposed their approaches on how to provide freedom of mobility
for people and the goods and services they need while mitigating climate change.

The debate was followed up by featured contents, released on a monthly basis, with the aim to deep
dive on the perspectives of the topic of the year. Main assets, mostly based on interviews, are giving
the floor to experts from all over the world to express their views, each in their respective discipline, on
challenges and levers to preserve freedom of mobility.

New for the 2024 edition of the live debate, planned on April 3, 2024, the Forum has extended
invitations to select universities and their students. This collaboration between the Forum, universities
and students will help shape the debate and encourage the exchange of ideas around the world,
notably with young generations N El¢. To feed the 2024 edition, YouGov an international opinion data
provider has conducted a survey to share more facts and figures around the globe during the debate.

s f] https://www.stellantis.com/content/dam/stellantis-corporate/group/governance/corporate-regulations/
Stellantis-Stakeholder-Engagement-Policy.pdf

6 N https://www.freedomofmobility.stellantis.com/en

Bl https://www.stellantis.com/en/news/press-releases/2024/january/freedom-of-mobility-forum-announces-2024-
topic-expert-panelists-and-university-participants-for-second-annual-live-debate-on-april-3

1 BUSINESS MODEL AND GOVERNANCE: CREATING SHARED AND LASTING VALUE

11.4 SHARED VALUE FOR STAKEHOLDERS

Creating shared and lasting value for our stakeholders

[ GRI201-1| [ GRI 201-2]
[ GRI1203-1| [ GRI 203-2 |

We acknowledge that long-term success is achieved by linking economic growth with respect,
financial performance with social responsibility, and industrial development with environmental
stewardship.

To create and share value, we engage our stakeholders: our employees, our customers, our partners,
our suppliers, our host territories and their communities, our investors and the environment through
dialogue and activities.

As a leading Company and member of the Global Compact, we are committed to shaping a better
future through a strong sense of responsibility and leadership in a new era of sustainable mobility. The
2030 United Nations Sustainable Development Goals are a framework for our actions in the transition
to a more sustainable future.

Distribution of added value

Extract from Annual Report

Distributions (in millions of euros) (as a % of revenue)

2023 9,125 4.8

CapEx + R&D’ 2022 8,938 5.0
2021 10,081 6.6

m 3,793 2.0

Public sector® 2022 2,729 1.5
2021 1,91 13

m 19,100 1041

Employees® 2022 18,200 101
2021 17,100 1.2

m 4,208 2.2

Shareholders™ 2022 3,353 19
2021 3,765 2.5

Stellantis Employees Rewarded with Record €19 Billion Worldwide Linked to Full Year 2023
Performance E"

7 Gross R&D Expenses, research tax credit and subsidies excluded.
8 Corporate Tax.

9 Bonuses and profit sharing included.

© Dividends paid to Shareholders.

" Bl https://www.stellantis.com/en/news/press-releases/2024/february/stellantis-employees-rewarded-nearly-1-9-
billion-worldwide-for-2023-performance-totaling-6-billion-since-company-creation
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STAKEHOLDER STAKEHOLDER MEANS MAIN
GROUPS CATEGORIES OF DIALOGUE TOPICS
. = Brand websites = Consultation with consumer panels = Quality of products and service
Private customers, consumer = Dealership networks = Customer satisfaction surveys and market = Environmental performance of vehicles
groups and other road users . h
organizations = Customer Relations teams researc 1 ' ' = Road safety
= Company'’s social media = Sustainable mobility
Clients = Fleet sale team: direct engagement and = Monitoring of financial performance and = Financial and strategic performance
. . : participation in tenders forecasts = Quality of products, service and customer satisfaction
BtoB clle.nts including = Training on sales and marketing = Analysis of all types of risks (including « Envi tal perf f vehicl d facturi
dealership network ( °s a 4 4 A ! nvironmental performance of vehicles and manufacturing
= Analysis of periodic customer satisfaction ethical) before contracts are signed facilities
surveys = Sustainable mobility
= Internal communication (town halls, = Suggestion collection processes (idea = Strategy, specifically decarbonization, economic and
newsletters, employee portal, events, boxes) commercial results
awareness campaigns, etc.) = Periodic satisfaction surveys = Market conditions
= Direct dialogue with management = Training = Workforce related topics such as diversity, learning,
Employees wellbeing, health and safety, working conditions,
compensation and benefits, etc.
= Company transformation, impact on skills, new ways of
working
Employees = Career path
= Various employee representation bodies at = Collective bargaining agreements and = Strategy, notably decarbonization, economic and commercial
national or transnational level: employee relations agreements with labor results
Employee and labor union e in Eurqpe: European Works Councils of unions and employee representatives = Market contexts
representatives PSA' Fiat and QPEl Vauxhall, . * Workforce related topics such as diversity, learning,
« in North America: UAW (U.S. Union) and wellbeing, health and safety, working conditions,
Unifor (Canadian Union). compensation and benefits, etc.
= Company transformation, impact on skills, new ways of working
= Letter to shareholders = Annual and quarterly financial results = Financial and CSR performance
Shareholders and other = CSR Report and Annual Report = Shareholders’ Annual General Meeting = Strategy, results and forecasts
investors = Corporate website = Investor meetings (including online events
Financial on strategy)
Community = CSR Report and Annual Report = Conferences presenting the company’s = Financial and CSR performance
) ) = Corporate website strategy (roadshows) = Strategy, results and forecasts
Financial and SRI analysts . . . .
= Annual and quarterly financial results = Responses to questionnaires and requests
= Discussion sessions

1 BUSINESS MODEL A
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STAKEHOLDER STAKEHOLDER MEANS MAIN
GROUPS CATEGORIES OF DIALOGUE TOPICS
= Monthly meetings = Supplier relations teams = Company'’s projects for products and industrial initiatives
= Innovation days = CSR self-assessment questionnaires = Innovation strategy and plan
Suppliers, partners in = Supplier awards = Responsible Purchasing Guideline = Financial and CSR performance in the supply chain, and other
Partners cooperation and innovation = Suppliers’ convention = Analysis of all types of risks (including measures to support the company’s strategy
projects and joint ventures, = Products/projects meetings ethical) before a contract is signed
industry associations = Presence of the Company’s delegates in = Sustainability clauses in contracts
regional automotive industry bodies and = Joint development programs
trade associations
= CSR Report and Annual Report = Responses to ad hoc requests = Road safety
= The Company’s social media = Charitable giving = Human rights in the supply chain
Associations and NGOs * Meetings * Freedom of Mobility Forum . Envirorjmental .impac.t of activities across value chain
= Education and inclusion
= Freedom of Mobility in a decarbonized world
Representatives of host = Events (open days and facilities visits) = Economic and social development in host communities
communities, including local = Meetings and discussions = Environmental impacts near Stellantis facilities
administrations = Freedom of Mobility Forum = Freedom of Mobility Forum
= Intern and apprenticeship programs = Awareness campaigns, sites visits and = Innovations on sustainable mobility and related topics (e.g.,
Research and teaching = Laboratory space for doctoral/thesis students educational events held by the company’s materials)
partners; including universities = Open Labs facilities with local schools * Freedom of Mobility Forum
Givil Soci and schools » Chairs at universities, engineering schools " Freedom of Mobility Forum
vl Society and business schools in host countries
= Direct dialogue through ad hoc meetings = Financial and CSR performance
T . - and institutional channels = Strategy, results and forecasts
Public institutions, including ST . « Product| h
Governments, public agencies = Participation in working groups and roduct launches )
! - collaborative projects = Investments in plants and technological development
and regulatory bodies T ) .
» Freedom of Mobility Forum = Social impacts of the transformation of the automotive sector
= Freedom of Mobility Forum
= Direct dialogue = Corporate and brand websites and social = Financial and CSR performance
= Press releases media = Strategy, results and forecasts
Journalists and Media = Presentations and press conferences = Freedom of Mobility Forum = Product Iaunghes '
« Auto Shows = Investments in plants and technological development
= Social impacts of the transformation of the automotive sector
= Freedom of Mobility Forum
Environment = CSR Report and Annual Report = Climate strategy
Groups = Social media = Real-driving emissions
Associations and NGOs * Meetings ' Clrcglar economy L
= Responses to ad hoc requests = Environmental impacts of activities
= Joint development programs and protocols = Freedom of Mobility Forum
Freedom of Mobility Forum
. J/
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Distribution of value created in 2023

Customers ([ J
(]

Employees [}
[

Environment

STEL TIS

Host ®
communities

and civil

society [ ]

Investors
and
shareholders

[ J

Suppliers [ J

and Y
partners

(] ]

[ J

@® Economic and financial value

® Environmental value * Subject to shareho

STELLEANTIS

14 iconic brands committed to offering best-in-class fully electrified solutions

Two mobility brands offering mobility solutions including subscription
programs, car sharing and charging services with 39,405 LEVs infleeted
during 2023

@ Affordable maintenance with spare parts from circular economy: cost
savings for customers up to 70% of new part price

Personnel cost: €191 billion

Profit sharing: €1.9 billion redistributed to employees in 2024 for profits
attributable to 2023.

Training: €144 million invested delivering about 2.9 million hours of training

to approximately 210,000 employees

Total lost-time accident frequency rate: 0.95

@ Investments: €5.6 billion of R&D costs during 2023 and over €30 billion
total investment planned through 2025 for electrification and software

® 2030 Electrification plan: working to pursue a BEV version for 100% of
passenger car models marketed in Europe, and for 100% of passenger car
and light duty truck models in the U.S.

® Low Emission Vehicle offering: expanded to 47 electrified models
(BEV+PHEV)**: 60% of passengers car nameplates in Europe and 21% of
passengers car and light duty truck nameplates in the U.S.

Philanthropy: more than €18.5 million to support 366 projects focused on
education

574 Stellantis employees participated in employee volunteerism program

Net Revenue: €189.5 billion

€4.7 billion ordinary dividend*
Adjusted operating margin: 12.8%
Wages to revenue ratio: 101%

Purchase: more than €104 billion

CSR performance: 3,461 supplier groups assessed by EcoVadis,
corresponding to more than 89% of the annual purchased value

2,438 patent applications published

Global innovation ecosystem: 160 co-founded projects worldwide with
over 1,000 partners

Ider approval.

® @ The total range of sustainable parts covers more than 15% of customers
aftersales needs

@ © High level of product quality through 100% of the Stellantis vehicle
assembly plants and powertrain plants certified ISO 9001 or IATF 16949

@ © More than 40% reduction in 3 months in service vehicle defect rate
compared to 2021

Annual appraisal: 96% of white collars employees
Diversity and inclusion: 30% of women in leadership position (L1-L2-L3)

225,518 employees, accounting for 90% of the workforce are covered by
collective agreement

@ © Remote work up to 80% of eligible employees

® Global BEV sales up 21% year over year
® CO, emissions for scope 1and 2 reduced by 20% compared to 2021
® @ Manufacturing initiatives: control energy consumption led to savings of
approximately €60 million with emission reduction of 120,000 tons of CO,-eq
® Life Cycle Assessments (LCAs) covered 74% of the total fleet sold
® Vehicles available in Europe are 95% recoverable and 85% recyclable

® High-Voltage battery recycling rates: 69.3% for Li-ion batteries and 83.8%
for NiMH batteries in 2022

@ © Youth development: 4,913 apprentices and 3,399 interns trained

@ © direct contractual relationship with more than 2,000 Tier 1 direct material
suppliers

Industrial Free cash flow: €12.9 billion

Net profit: €18.6 billion

Synergies: €8.4 billion net cash benefit

EU Taxonomy Regulation aligned Revenues: 8.8%, OPEX: 39.4%, CAPEX: 34.9%

® @ © Building an innovative and powerful ecosystem with new strategic
partnerships such as Leapmotor, Lyten, CATL, Orano, Kuniko, MCEwen
Copper, Niron Magnetics. These are in addition to the ones concluded
in 2022 with Automotive Cells Company, LG Energy Solution, Samsung
SDI, Controlled Thermal Resources, Factorial Energy, Umicore and Vulcan
Energy; and collaborations with Amazon, BMW and Foxconn

Social value ** Perimeter: passenger car and light commercial vehicle nameplates in Europe, passenger car and light duty truck nameplates in the U.S.

1 BUSINESS MODEL AND GOVERNANCE: CREATING SHARED AND LASTING VALUE CORPORATE SOCIAL RESPONSIBILITY REPORT
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1 BUSINESS MODEL A

1.2 MATERIAL CSR RISKS AND OPPORTUNITIES
INHERENT TO THE VALUE CREATION MODEL

1.21 CSR MACRO-RISKS AND RELATED CSR ISSUES:
STELLANTIS CSR PILLARS AND CHALLENGES

Stellantis has identified six CSR macro-risks and addresses them in accordance with the UN
Sustainable Development Goals. These six CSR macro risks are the six pillars of Stellantis approach
to Corporate Social Responsibility. In light of the Company's activities, each macro-risk has been
broken down into a number of CSR issues, which are material to the Company and its stakeholders.
These CSR issues are Stellantis CSR challenges.

CSR risk management approach

Given its determination to take Corporate Social Responsibility into account in all its decisions and
activities, Stellantis integrates CSR risks considerations into the audit plan to address audit activities
on relevant CSR risks.

The Company'’s risks and associated control procedures are described in <1.2.3 > and further detailed in
the risk management section of the Annual Report £1%.

{7 https://www.stellantis.com/content/dam/stellantis-corporate/investors/financial-reports/Stellantis-NV-
20231231-Annual-Report.pdf

GOVERNANCE: CREATING SHARED AND LASTING VALUE

1.2.2 STELLANTIS MATERIALITY MATRIX:
RELATIVE POSITION OF THE 22 CSR CHALLENGES
For Stellantis, a material CSR issue is a sustainability factor that can have a present or future impact

on the Company’s value drivers, competitive position, and therefore on long-term stakeholder value
creation.

22 CSR issues are considered to be material by Stellantis experts and stakeholders, according to two
criteria:
m those that reflect the environmental, economic and social impacts of the Company’s activities

m those for which the environmental, economic and social contexts in which the Company operates
have impact on the Company’s performance.

Based on this double materiality approach, those CSR issues are considered as having an influence
on the stakeholders’ assessments and decisions. Each CSR issue is a CSR challenge for Stellantis.

This CSR Report presents a definition, the Stellantis ambition and commitment and the main initiatives
and achievements related to each CSR issue/challenge.

Throughout the year Stellantis reviews progress on the CSR issues/challenges and the status is
validated by the Top Executive Team and presented to the Board of Directors.

The Company adopts measures proportionate to the position of each CSR issue/challenge in the
materiality matrix. These measures are described in this CSR Report.

The 22 CSR issues are grouped in six macro-risks (pillars).

2023 CORPORATE SOCIAL RESPONSIBILITY REPORT
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Stellantis CSR materiality matrix updated (with stakeholder survey in 2022) Stellantis CSR macro-risks/pillars and CSR issues/challenges

6 CSR MACRO-RISKS / 22 CSR ISSUES /
SIGNIFICANT STRATEGIC / PILLARS CHALLENGES
N CRisswes | CRmes mp—
L 0 Vehicle CO, emissions
Ao e . EI;EI\'TIG’\IISEI\EI?MAPACT ON ° Industrial and sites carbon footprint
o . CLIMATE CHANGE o Carbon footprint of the supply chain: purchasing and
. logistics
L B ﬂ I Management of company transformation and social
9 . ﬂ (1] II. DRIVING COMPANY dialogue
QA/,' ms $E|AR23FG?_|R_II\_A|_'|D‘EION Attracting and developing all talent
o @ w DEVELOPMENT OF Diversity and equal tuni
- qual opportunity
3o e e e A C e e e e HUMAN CAPITAL
. . . . @ s . . Health, safety and well-being in the workplace
’ £ ’ @ ’ ’ ’ ’ n Development of new mobility solutions
a : ) : 7 ’ @ ’ ’ 1ll. MEETING (including autonomous vehicles)
5 SR 224 : : : i CHANGING CUSTOMER
é : : : c 0 : EXPECTATIONS ON H Vehicle and service quality - customer satisfaction
% 25 - - @ A e MOBILITY
:: . . . e . . . m Vehicle safety
> A . . .
5 . . . . A Ethics in governance and business practices
< . . . .
% K . 4 ) ) A :E\{I'HPIRCEV\EIEIL\'\'II'(I;ON A Responsible management of personal information
200 '/// T T T ‘B Responsible information to customers
/,’/ . . . . . Wise use of materials in the vehicle life cycle (including
. . . . . product recycling)
. ) /,’/ V. PROMOTING 6 Vehicle impact on air quality
S e T :ﬁg{;&éﬁ#l\f\GND Optimization of material cycles in manufacturing
o ’ ’ ’ ’ ’ ‘ RESPONSIBLE processes (including waste)
o . . . . : : EEEOOL'J:R'EZIQEURAL Q Control of industrial discharge and nuisances
. . . . Last update in 2022 - @ Sustainable water management in manufacturing
1 ‘ . . . . . . . . . . .
1 15 5 25 3 35 4 @ Protection of biodiversity
VI. ENSURING Responsible purchasing practices to support the
PROTECTION OF HUMAN w company'’s development in host territories
ECONOMIC MATERIALITY > g RICHTS AND SUPPORTING o )
ABALANCED ECONoMIC | &P Human rights in the supply chain
DEVELOPMENT OF X Ly
TERRITORIES w Actions to support communities
DEFINITION: Strategic issues: economic and impact assessments higher than 3 \ J
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Materiality Matrix Methodology

Stellantis’ materiality matrix has been updated in 2022 and approved by the Board of Directors in
2023. It is based on the double materiality principle which invites companies to report not only on
financially material topics that influence their value, but also on economical, environmental and social
impacts that the company has on the society. The materiality thresholds have not been defined yet
by the Company; they will be set in alignment within the European Corporate Sustainability Reporting
Directive timeframe.

The CSR risk assessment was the first step in the process: the CSR issues and macro-risks were
identified based on the expertise of the network of CSR correspondents and contributors, representing
relevant organizations within the Company and on a dialogue with main stakeholders (partners, clients,
employees, civil society, financial community and environment groups). In total, 145 organizations
representing these stakeholder families have been invited to contribute to the assessment through a
survey. Regional assessments were conducted. Stakeholders were identified by both internal experts
and by external third party.

This materiality assessment allowed us to identify critical economic, environmental and social issues
on which Stellantis activities have impacts (impact materiality) or which have a significant impact on
Stellantis business performance and long-term value creation (economic materiality).

The result was confirmed by a review of issues reported by industry peers and an analysis of worldwide
CSR reference and reporting standards. Stellantis is viewing to update the present Materiality Matrix
according to the guidelines published in August 2023.

A representative sample of stakeholders was then interviewed to ascertain their opinion.
Then to position the CSR issues on the matrix the structured approach was implemented as follows:

m the position of the issue on the horizontal axis represents the importance of the CSR issue for the
business performance of the Company, according to three criteria:

e likelihood of the threat (probability of occurrence in short- to medium-term (1-5 years)
materializing and opportunities created by the issue

e the severity of the impact for the Company, quantified in monetary terms by the Division affected,
in case of absence of action. The quantification in monetary terms (“outside-in” perspective) has
been considered according to the European Financial Reporting Advisory Group (EFRAG) draft
standards with the following perspective: “if it triggers financial effects, i.e., generates or may
generate significant risks or opportunities that influence or are likely to influence the future cash
flows and therefore the enterprise value in the short, medium or long term but are not captured
by financial reporting.”

e impact on long-term performance, in case of absence of action.

the position of the issue on the vertical axis represents how Stellantis activities impact people and
planet for each CSR issue, according to stakeholders’ assessment . Survey takers were asked, for
each of the 22 CSR issues, to assess the kind of impact Stellantis’ business practices have on the issue
(whether positive or negative), the significance of impact of Stellantis on this topic (scale, scope,
ability to be remediated) and the likelihood of the impact (short-, medium- and long-term). The score
given for each issue by the interviewed and surveyed stakeholders reflect their assessment of the
impact the Company can have for each issue.

GOVERNANCE: CREATING SHARED AND LASTING VALUE

An external provider, a neutral third party, ensured that each issue was scored strictly and fairly using
a rigorous methodology, based on the proposal for a Corporate Sustainability Reporting Directive
(CSRD) published by the European Commission on April 21, 2021. The materiality thresholds have not
been defined yet by the Company; they will be set in alignment within the European CSRD timeframe.
Methodology and matrix have been challenged by external auditors based on available knowledge by
the end of 2022.

1.2.3 EXTENSIVE ASSESSMENT OF RISKS

| TCFD.Ra || TCFD.Rb || TCFD.Rc |

The overall Risk Management System of Stellantis integrates the identification and assessment of
climate-related risks.

Stellantis uses a group-wide risk analysis framework to assess, manage and report risks, including
climate-related physical and transition risks and opportunities. All functions are expected to identify
and update the risks inherent to their activities. The principal risks in each function, those which are
most critical, are analyzed each half year. The enterprise risk assessment is based on a bottom-up
approach beginning with functional areas, and concludes with the review by the responsible Chief
Operating Officers. The central Risk Management team consolidates results into a report for review
and validation with the Top Executive Team.

Stellantis Protection, Audit and Risk Management Department is in charge of assessing the magnitude
of the risk as well as the degree of maturity of the risk management measures adopted. The assessment
and prioritization process of risks/opportunities, including those posed by climate change, starts with
classification of likelihood of the risk occurrence, potential impact on profitability, business continuity
and reputation, and mitigation actions in place. These elements determine the residual risk rating
defining the risk significance and prioritization for the Company. Risks that are identified as having
high- or medium high-ratings are considered significant. The top significant risks, those that might
have a substantive financial or strategic impact on the business, are deemed "Top Risks”. Each Top
Risk is then classified by risk categories (Strategic, Operational, Financial and Compliance) and control
measures and mitigating actions are subsequently defined.

Results of the risk assessment are submitted to the Audit Committee, assisting the Board of Directors in
their responsibility for strategic oversight of risk management activities. The Audit Committee reviews
risk protocols and covers the spectrum of the climate-related physical and transition risks that could
have an impact on the Stellantis financial and accounting information. The Board of Directors validates
the mapping of Top-Risks.

Stellantis’ risk management system includes action plans and quality indicators, which are audited by
the Risk Department of the Company.

Corporate Social Responsibility (CSR) macro risks and issues are also embedded in the Enterprise
Risk Management (ERM) process through interviews of a significant number of managers and top
managers. The relevant actions are reflected in the mitigation plans implemented in operational
divisions and included in training programs as needed.
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CSR pillars and their challenges embedded in Stellantis Dare Forward Strategic plan

CARBON NET ZERO
BY 2038

CLIMATE CHANGE

@ Vehicle CO, emissions
e Industrial and sites carbon footprint

e Carbon footprint of the supply chain: purchasing
and logistics

ALWAYS WITH
INTEGRITY

ETHIC CULTURE

AEthics in governance and business practices
AResponsible management of personal information

AResponsible information to customers

EMPOWERING DIVERSITY
AND INCLUSION 5>

Management of Company transformation and
social dialogue

Attracting and developing all talent
Diversity and equal opportunity
Health, safety and well-being in the workplace

PRESERVING & |
NATURAL RESOURCES

RESPONSIBLE USE OF RESOURCES

>

@ Wise use of materials in the vehicle life cycle

@ Vehicle impact on air quality

@ Optimization of material cycles in manufacturing
processes (including waste)

Control of industrial discharge and nuisances
Sustainable water management in manufacturing

@ Protection of biodiversity

EVERY JOURNEY
MATTERS

CUSTOMERS EXPECTATIONS

Development of new mobility solutions
(including autonomous vehicles)

Vehicle and service quality - customer satisfaction

Vehicle safety

RESPECT
OUR COMMUNITIES

N
N3 SUPPORT
>>

HUMAN RIGHTS

24 Company’s development in host territories
&Y Human rights in the supply chain
&Y Philanthropic actions to support communities

Responsible purchasing practices to support the
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STELUENANTIS

1.2.4 CSR TRAJECTORY

CSR ISSUE / CHALLENGE

Carbon footprint reduction in
the whole value chain

VISION/AMBITION

Contribute to global carbon neutrality,
with an ambitious carbon footprint

STRATEGIC KPIS

GHG emissions reduction (%) (intensity
GWP - per vehicle) across scopes 1, 2,

Short-term

COMMITMENT

Medium-term
(End of Strategic Plan)

Long-term

2023: targets for vehicle

2030: reduce GHG emissions

programs under development by 50% per vehicle vs 2021

2038: Carbon Net Zero, with
single digit % compensation

Owner: Chief Planning
Officer

mobility devices, rapidly available in
countries of operations, to contribute to
the race to carbon neutrality, by leading
CO, emissions reduction

LEV offering (focus on U.S. and EU)

EU Passenger Cars (PC):
95%™

U.S. PC & Light Duty Trucks
(LDT): 81%

Owner: Chief Planning Officer reduction roadmap and 3 - 1.5°C scenario - Global consistent with -50% GHG level of residual emissions vs 2021
emissions per vehicle 2030 level®
objective
Vehicle CO, emissions Propose a wide range of Low Carbon Percentage of nameplates with 2025: 2030: 2038:

EU PC: 100% nameplates with
BEV offering

U.S. PC & LDT:100%
nameplates with BEV offering

EU PC:100% nameplates with
BEV offering

U.S. PC & LDT:100%
nameplates with BEV offering

Share of LEV in global sales mix
(focus on U.S. and EU)

2025:

2030:

EU PC: 44% LEV (incl. 34% BEV)* EU PC: 100% BEV
U.S. PC&LDT: 37% (incl. 14% BEV) U.S. PC&LDT: 50% BEV

2038:
EU PC:100% BEV
U.S. PC&LDT: 100% BEV

Industrial and sites
carbon footprint

Owner: Chief
Manufacturing Officer

Contribute to a decarbonized economy
by achieving net zero emissions within
our activities worldwide (scope 1 and 2)

Absolute scope 1 and 2 GHG emissions
(tons of CO,-eq)

2025: -50% vs 2021

2030: -75% vs 2021

2038: Carbon Net Zero, with
single digit % compensation
of residual emissions vs 2021
level®

Share of decarbonized electricity used (%)

2025: 50%

2030:100%

2038:100%

e Carbon footprint of the
supply chain: purchasing
and logistics
Owner: Chief Purchasing &
Supply Chain Officer

Request our suppliers and their supply
base by reaching out to them on a
cascading basis, therein to support

our road to carbon neutrality by
bringing innovative solutions and by
adopting own GHG emissions reduction
trajectories to comply or outreach the
Paris Climate Agreement

Share of Annual Purchased Value from
suppliers with CO, reduction targets
compliant with the Paris Agreement

CO, emissions of purchased parts

2025:

80% Annual Purchase Value
from strategic (Level 1 and
Level 2°¢) suppliers

Award business compliant
with CO, emission targets
defined for each new EV
project

2030:

95% Annual Purchase Value
from strategic (Level 1 and
Level 2'¢ suppliers.

-40% of CO, emissions of
scope 3 upstream activities on
BEV'’s scope vs 2021

2050:

Carbon Net Zero of the
supply chain with minimal
compensation

" The achievement is conditioned by key external enablers: decarbonized energy (based on Announced Pledges Scenario from International Energy Agency), and conducive public policies for BEV (charging infrastructure, purchasing incentives).
“The change in the percentage of electrified nameplates in 2025 (compared to 91% for U.S. PC & LDT communicated in 2022 disclosures) is due to planning adjustments delaying two model launches from late 2025 to early 2026.

s EU 2025 mix subject to change based on market conditions in Europe.
6 Strategic “Level 1" and “Level 2" suppliers represent the most relevant strategic suppliers to Stellantis primarily based on Annual Purchased Value (APV), innovation and additional critical factors.
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CSR ISSUE / CHALLENG